doration Scheduling Decisions

m  Number of hours per week available for students to
adore

m Determine which day(s) and which hour(s) each
week

Is the priest available to expose/repose or does a lay
person need to be trained?

m  Where will Eucharistic adoration be held?
Ffinancial Decisions

m Determine items to be purchased via the Adoratio
Online Store for marketing purposes: Banners, posters,
T-shirts, bulletin inserts, pew postcards, etc. (see
Campaign Timeline for details regarding these
items)

Assemble Your Te:

m A team of volunteers is recommended to help you
achieve your Eucharistic adoration goals.

m A minimum of one Campaign Student Leader
(students may prefer more than one)

m  One Adult Campaign Leader

m  Student campaign team members (number needed
dependent on parish size)
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Additional Tea

Considerations ( ampaign

Timeline for details,
m Identify who in the parish will assist with bulletin
announcements, social media posts, and parish website

updates.

m Identify who could coordinate the student personal
testimonies (delivered in person prior to Masses). This
would include identifying which students and which
weekends they would present.

m Identify who could coordinate the student video
testimonies (for social media distribution). This would
include identifying which students, sharing the provided
personal testimony tips, and producing the videos.

m Identify who could assist with sign-up weekend and
campaign celebration arrangements, Eucharistic
processions, or fellowship events (when applicable)

Campaign Training

m Student and adult campaign leaders will be asked to
attend a training session via Zoom in August.

m Various dates/times will be offered with more details
to come.
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